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Agricultural Marketing Service, USDA § 1240.15

§ 1240.2 Act.
Act means the Honey Research, Pro-

motion, and Consumer Information Act
(Pub. L. 98–590) and any amendments
thereto.

§ 1240.3 Person.
Person means any individual, group

of individuals, partnership, corpora-
tion, association, cooperative, or any
other entity.

§ 1240.4 Honey.
Honey means the nectar and sac-

charine exudations of plants which are
gathered, modified, and stored in the
comb by honey bees.

§ 1240.5 Honey products.
Honey products means products

wherein honey is a principal ingre-
dient.

§ 1240.6 Producer.
Producer means any person who pro-

duces honey in any State for sale in
commerce.

§ 1240.7 Handle.
Handle means to process, package,

sell, transport, purchase or in any
other way place honey or honey prod-
ucts, or cause them to be placed, in the
current of commerce. Such term shall
include selling unprocessed honey that
will be consumed without further proc-
essing or packaging. Such term shall
not include the transportation of un-
processed honey by the producer to a
handler or transportation by a com-
mercial carrier of honey, whether proc-
essed or unprocessed for the account of
the handler or producer.

§ 1240.8 Handler.
Handler means any person who han-

dles honey or honey products.

§ 1240.9 Producer-packer.
Producer-packer means any person

who is both a producer and handler of
honey or honey products.

§ 1240.10 Importer.
Importer means any person who im-

ports honey or honey products into the
United States as principal or as an
agent, broker, or consignee for any per-

son who produces honey outside of the
United States for sale in the United
States, and who is listed in the import
records as the importer of record for
such honey or honey products.

[56 FR 37456, Aug. 7, 1991]

§ 1240.11 Exporter.

Exporter means any person who ex-
ports honey or honey products from
the United States.

[56 FR 37456, Aug. 7, 1991]

§ 1240.12 Promotion.

Promotion means any action, includ-
ing paid advertising and public rela-
tions, to present a favorable image for
honey or honey products to the public
with the express intent of improving
the competitive position and stimu-
lating sales of honey or honey prod-
ucts.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 56 FR 37456, Aug. 7,
1991]

§ 1240.13 Research.

Research means any type of system-
atic study or investigation, and/or the
evaluation of any study or investiga-
tion designed to advance the image, de-
sirability, usage, marketability, pro-
duction, or quality of honey or honey
products.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 56 FR 37456, Aug. 7,
1991]

§ 1240.14 Consumer education.

Consumer education means the act of
providing information to the public on
the usage and care of honey and honey
products.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 56 FR 37456, Aug. 7,
1991]

§ 1240.15 Marketing.

Marketing means the sale or other
disposition in commerce of honey or
honey products.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 56 FR 37456, Aug. 7,
1991]
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